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Obesity 
Happens





Almost two-thirds of Americans are overweight or obese. Some 
nutrition and legal experts say it's not all our fault. 
(ABCNEWS.com) 

Experts Weigh Holding Food 
Companies Responsible for 
Obesity

By Geraldine Sealey

Whose 
Fault Is 

Fat?





The Food Industry Causes 
Fat by:

Massive marketing budgets
Deceptive health and low-fat claims
Supersizing
Soft-drink machines in schools
Extra sugar and fat added to foods

Richard Daynard, Northeastern University School of Law and 
the chair of the Tobacco Products Liability Project.
Available at: http://www.numag.neu.edu/0305/field.html







Is it is too easy to buy food?



Is the 
Variety 
Killing 

Us?



Food Labels 
are Too 

Confusing



Available at: http://www.cfsan.fda.gov/~acrobat/nutrcal.pdf





“A Rose by Any Other 
Name …”



Is this how 
you feel after 
a trip to the 
grocery 
store?



Fast Food 
Needs to 

Come With 
An 

Instruction 
Manual



Eat This and Die

Or 
This

Or 
This





The FDA Fights Obesity 
By:

Enhancing the food label to display 
calorie count more prominently and to 
use meaningful serving sizes 
Initiating a consumer education 
campaign focusing on the "calories 
count" message 
Encouraging restaurants to provide 
nutritional information to consumers





Kellogg Says:

Our communications will support 
sensible portion control. Appropriate 
portion sizes will be displayed and we 
will avoid using words like ‘super-size’ 
or ‘king-size’ so as not to encourage 
over-consumption. 

Extract from: Kellogg Company 
Worldwide Marketing and 
Communication Guidelines



But the Client Says



Available at: http://www.cfsan.fda.gov/~acrobat/nutrcal.pdf



Too Much of a Good 
Thing?



More FDA Wisdom

Stepping up enforcement actions 
concerning accuracy of food labels 
Revising FDA guidance for developing 
drugs to treat obesity 
Working cooperatively with other 
government agencies, non-profits, 
industry, and academia on obesity 
research 



And the Lawyers Say:
“Foodservice companies with great expertise 
in marketing their products are now 
experiencing an attack that could turn their 
value proposition— abundant, affordable, 
flavorful food—into a weapon against them. 
Despite achieving success and recognition as 
upstanding corporate citizens over the years, 
the food industry now is being re-
characterized as a "greedy" villain harming 
the public by serving too much food (and 
"bad, addictive" food, at that).”

Womble Carlyle Sandridge & Rice

Available at: http://www.wcsr.com/CM/Custom/obesitylitigation.pdf



Encourage folks to 
sit and eat?



So What To Do?
Clean your “house” now!
Be prepared to defend the nutritional quality 
of your products
Create policies that illustrate a responsible 
approach – and follow them
Consider the consumer when creating new 
foods

Serving sizes and servings per container
Innovate with an eye toward nutrition
Educate/inform/advise whenever possible

As far as you can, assume positive intent



One Final Thought

If music be the 
food of love

Make mine low 
carb, organic, 
low fat, high 
protein, high 
calcium, easy to 
prepare,  tasty, 
low sodium, 
high fiber, all 
natural, fortified, 
made in the 
USA,…


